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Is leather
thenewcork?

FLOORING • Leather couches
are a classic home style look,
but leather floors? Kensington
CarpetOne Floor&Home is in-
troducing TORLYS Leather
flooring toCalgary today as
part of TORLYS’ nationwide
“Create a Sensationwith
Leather” event.
Touted as a “totally newkind

of flooring,” TORLYS Leather is
made from 100per cent recy-
cled leather.
It comes in a selection of 12

different colours and styles,
fromadeep burgundy hue in a
smooth finish (GenevaCo-
gnac) to a rich brownwith a
crocodile pattern (Catania).
The product is sold in planks or
tiles, similar to cork flooring,
and can even bemixed and
matchedwith cork for a
unique look.
“It’s hot and new. I like that

it’s environmentally friendly,”
saysMelissa Kwokwith
Kensington Carpet One Floor
& Home. She says leather
floors will appeal to people
whowant something sustain-
able without sacrificing style.
They’d look great in a dining
room ormedia room, she
says.
TORLYS Leather floors cost

about 30per centmore than
cork,with prices starting at
$10.99 per square foot. As for
durability, their urethane finish
means you can go ahead and
wear those stilettos.

Orchids:Not
just for corsages
EVENT •The annual Orchids
Show&Sale, presented by The
Foothills Orchid Society, runs
thisweekend at the Triwood
Community Centre
(2244Chicoutimi Dr. N.W.).
It’s an opportunity for flower-

lovers to go beyondpotted
petunias and bring their love of

blooming beauties indoors.
The show features local and in-
ternational vendors selling a
variety of rare, exotic and easy-
to-groworchids, and offering
expert advice on how to care
for them.
TheOrchids Show&Sale

runs today fromnoon to 5 p.m.
and Sunday from 10 a.m. to
4 p.m. Admission is $6 or free
for children 12 and under. Go to
foothillsorchidsociety.com for
a discount coupon.

Tripodflashlight
illuminatesDIY
homeprojects

PRODUCT •Whenhome re-
pairs call for lighting in dark
places—under the kitchen
sink, for example—you can
only clench a flashlight in your
teeth for so long before you
tire from the effort.
That’swhyStanley invented

its newTripod 3-in-1 LED
Flashlight, a nifty DIY tool that
provides three flashlights on a
rotating head supported by a
tripod for stability.
You can focus lightwhere it’s

neededmost (each of the
three lights can be switched on
or off individually) and the
hands-free featuremakes it
easier to complete jobs solo.
The gadget also converts into
a normal flashlight for camp-
ing trips or to use during a
blackout.
The Tripod 3-in-1 LED Flash-

light costs $34.99 and is avail-
able in Calgary at Canadian
Tire, Rona, The HomeDepot
andWal-Mart locations.

—Compiled by
Lisa Kadane, CalgaryHerald
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TATTOO
YOUWall tattoos put a personal

—not permanent
—stamp on interiors

LISAKADANE
CALGARYHERALD

A
t 59, Kit Brightmay
seempast the stage
of lifewhere getting
inked up is a rite of
passage, but that

didn’t stop her from getting a
tattoo— for the kitchenwall in
her Lakeviewhome.
The three red poppies—a

wall decal (also called awall tat-
too) purchased from IKEA for
$14— stand out onBright’s pale
yellowwall. Theymake a state-
ment for far less fuss and ex-
pense than rolling onwallpaper
or scouringCalgary for that per-
fect piece of art.
“I justwanted to bring in a bit

of colour and I really like pop-
pies and I really like red,” she
says, adding the 1.5metre design
took justminutes to put up.
“I love how it looks.”
So do her three daughters, all

in their 30s, proving the latest
wall trend is one that spans the
generations. The fad has also
made the jump fromdesign
shops to big box stores, with re-
tailers such as Rona andHome
Depotwanting to tattoo you.
If you’re right thisminute

thinking, “Wall decals, are you
serious? Those cheesy stickers
of unicorns from the 1970s?”
cringe not. The designs have
matured from their cartoonish
roots; childish decals that pi-
geon-holed them into kids’
rooms for decades.
The newgeneration ofwall

appliques is diverse, fromor-
ganic patterns of branches or
pussywillows tomore stylized
prints of utensils. It’s also fun
and funky, rightfully earning it
the name “tattoo.”
“Some of the patterns look

like tattoos,” explains Jacqueline
Corea of Corea Sotropa Interior
Design. No, they don’t spell out
“mom” encircled by a heart; in-
stead, think ofmore stylized tat-
toos, such as armbands, trans-
lating into damask decals or sil-
houettes of leaves.
Sincewall tattoos do tend to

be contemporary theywork
well in amodern space, Corea
says.
TheCalgary designer has or-

deredwall decals for several
clients and is impressedwith
their quality and value.
“They’re definitely a trend . . .

but it’s not a big investment for a
fad.”
Wall Juice (walljuice.com), an

Ottawa-based supplier ofwall
tattoos, retailsmore than 150 de-
cals ranging in price from $50 to
$150. The company is one of sev-
eral Canadian online retailers
selling the stickers; Vancouver-
based SurfaceCollective (sur-
facecollective.com) is another.
Wall Juice started up two and

a half years ago offeringwall
murals, canvas prints andwall
decals, but the popularity of the
tattoos quickly eclipsed their
other offerings, says John
Churchill, a co-partner in the
business.
He attributes skyrocketing de-

mand to the designs’ low cost,
ease of application, and the fact
they can be peeled right off the
wall without damaging the paint
when the homeowner tires of
themorwants to change up a
room’s look. They look painted
(as opposed to pasted) on, and
layering them can create amural
effect.Wall Juicewill custom-
size decals for clients, and the
company ismoving toward cus-
tomdesigns to really personal-
ize a space.
The finished tattoos,made of

a thin, self-adhesive vinyl-based
material, are rolled up in one
piece and shipped to clients in
tubes. (Thismode of delivery is
different than some of the big
box outfits, where decals are
flat-packed, requiring cus-
tomers to assemble their sepa-
rate pieces on awall.)
Tattoos don’t require the same

commitment aswallpaper, ei-
ther, where the same pattern ap-
pears over and over on every
wall.
Churchill says his company’s

designs are timeless and be-
lieves that, as a decor applica-
tion, wall tattoos— like their
skin counterparts—have stay-
ing power.
“Part of the appeal is the appli-

cations are so diverse. There’s
generally a tattoo for you.”

LKADANE@THEHERALD.CANWEST.COM
Stuart Gradon, CalgaryHerald

Kit Bright’s poppywall tattoo in her kitchen.

Courtesy,Wall Juice
Wall Juice retailsmore than 150decals.
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Mortgage Solutions You Can Trust

www.grantmortgage.com

403.230.2737

403-870-8811

Discovery Ridge, $639,000 – 314 Discovery Ridge Way, SW
Steps to Griffiths Woods Park, this family home
offers over 3000 SF of developed living space! 3+1
bedroom & den, rich hardwood floors, stone facing
fireplaces, stainless steel appliances, main floor
laundry, 5 pc master ensuite & large rec room in
developed basement!

Springbank Hill, $439,000 – 42 Spring Crescent, SW
Main floor master, hardwood floors in this 1118 SF 3
bedroom bungalow situated in desirable Springbank
Hill! Kitchen with classic white cabinetry & bright
dining nook w/ access to large rear deck. Close
to bird sanctuary, Griffiths Woods & minutes to
Downtown!

Altadore $995,000 – 4927 - 21 Street, SW
Exceptional contemporary style: 2463 SF infill on a
36’ wide lot, high-end finishings, granite counters,
gleaming hardwood, limestone tiles, chic urban
style, 3 bedrooms, sunny West backyard, master
with SPECTACULAR walk-in closet & private
balcony.

Altadore, $895,000 – 2015 - 40th Avenue, SW
1954 + 771 SF with fully finished basement! Built
by Saddle River Custom Homes, “The Dorchester”
boasts hardwood floors, crown moulding through-
out, granite counters, stainless steel appliances,
3-sided fireplace in master & in-floor heating in
basement!

AA689637


