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Purple reigns
SEASONAL •Actually, it’s deep
violet set offwith silver ac-
cents—or saturated choco-
late teamedwith splashes of
turquoise, orwarmcreamhues
that range frombone tomink
. . . that’s according to the folks
at HomeSense,who are stock-
ing upwith their fall andwinter
styles.
They’ve designed aHeming-

way-esque bedroomwith
croc-print leather armchairs,
birchbark candles and faux
horn decorative bowls for a
rich, sophisticated lookwith-
out overdoing the outdoorsy
themeoften associatedwith
thewriter.
When it comes towinter, the

designers have thought ahead,
with violet-meets-metallic
Christmas accessories (from
decorative balls tomirrored or-
naments) and awinterwhite
featuring exotic prints that add
warmth to the beige-on-cream
background.
Fans of the storewill know

that stock can vary fromweek
toweek, but the lineup is
tempting enough towarrant a
fewvisits to seewhat’s there,
both atHomeSense and its sis-
ter storeWinners.
For locations, check home-

sense.ca andwinners.ca.

Christmas
in thecountry

EVENT • It’s early November,
whichmeans it’s time for the
“Christmas in theCountry” art
sale at LeightonArt Centre
(the historic homeof artists
A.C. andBarbara Leighton),
just outsideCalgary.
Withoriginal unframedart

frommore than60artists plus
crafts, livemusic and festive
treats, it’smore thanachance
to shop.
The sale runs today and to-

morrow from 10a.m. to 4 p.m.,
and is also on next Saturday
(Nov. 10).
TheCentre is 15 kilometres

southwest of Calgary—you’ll
find easy-to-followdirections
at leightoncentre.org or call
(403) 931-3633.

Homeheist
shopping list

ONLINESHOPPING • If you’re
hookedonColin& Justin’s
HomeHeist, youcannow fol-
low their lead.
Can’t get enough of the

damask bedding in the Tartan
Terror episode?Howabout the
cinnamon cowhide rug inNot
Easy BeingGreen?
Surf on over to hgtv.ca and

click on the episode you like.
Alongwith a brief description
of theCanadian decorating
disaster that the boys solved,
you’ll find a shopping list. Al-
thoughmany of the stores are
in Toronto, you’ll find plenty
that have a local profile (the
rug came fromEQ3and the
bedding from theBay.

—Yvonne Jeffery, CalgaryHerald
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L
aurenMangion and
Sarah Franklin are
standing in the
bathroomof
Franklin’s north-

west Calgary home, staring
at the bright bluewater in
the toilet bowl.
“What do I do?” asks

Franklin, slightly horrified.
The blue hue to the other-

wise cleanwater is the result
of a dye tablet thatMangion,
an environmental consul-
tant, placed in the toilet tank
half an hour ago and it
means thatwater is sneakily
leaking from the tank into
the bowl.
“Usually it’s just the seal

that’s not fitting properly in
the tank,”Mangion reas-
sures Franklin. “But some of
these undetected leaks can
cost you 200,000 litres a
year.”
That can get expensive,

both for the homeowner and
the environment—but a
quick adjustment of the
plastic connector that
stretches between the flush
mechanism and the seal im-
mediately slows the leak
down.
With her green “guilt” fac-

tor inching up the scale,
Franklin recently called on
Mangion’s ConsciousHome
eco-coaching service to help
her findwhere she could
improve.

“I do zero andmost of the
people I knowdo some-
thing,” she says, explaining
that recycling and other con-
servation efforts justweren’t
part of her childhood.Now,
shewants to raise her

childrenwithmore concern
for the environment.
She’s horrified againwhen

Mangion calculates her eco-
logical footprint (the
amount of land needed to
sustain a person based on
lifestyle factors such as
home energy efficiency and
transportation choices). It’s
7.2 global hectares—well
above the averageCanadian
footprint of 4, but less than
the averageCalgarian’s foot-
print of 9.6.
“Calgary has the highest

footprint of anyCanadian
municipality,” notesMan-
gion, adding that Franklin’s
figure includes some of her
family’s costs, boosting it
higher than Franklin really
deserves. And to be fair,
Franklin is doingmore than
she realizes: she and her
husband chose energy-
efficient appliances for
their home, and their
toilets are already
low-flow.
Still, she’d like to

reduce her footprint
asmuch as possible.
“For a lot of people

in Sarah’s position,
there’s just somuch
information out
there, and that’s
overwhelming,” says

Mangion, explaining that her
“in-homegreening” service
focuses on raising awareness
andhelping people connect
with the environment.
The service costs $300, and

includes calculating your
ecological footprint and the
tonnes of carbon emissions
that you’re generating each
year, and then
going
through
your

homewith you to uncover
where you can go greener.
She’ll check, for example,

thatyouhave low-flowtoilets,
water-conservingaeratorson
your faucets and low-flow
showerheads. If youdon’t, her
basketof goodies includesa
water conservationkitwitha
starter supplyofwater con-
serving fixtures—alongwith
environmentally friendly
cleaningproducts (fromCal-
gary-basedSmallPlanet) and
evenacomposter.
Mangion gives her clients

detailed suggestions to fol-
low after the coaching ses-
sion, from recycling and
composting to choosing lo-
cal food and reducing pack-
aging—but it doesn’t all
have to be done in a day.

DANIELDROLET
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Haven’t heardof kirei
boardyet?You’re going
to.This newproduct,

madeof recycled agricultural
waste, is not only environmen-
tally friendly, it’s beautiful.
And that one-twocombina-

tion is attracting architects, de-
signers anddecorators,who
havebegun incorporating it into
furniture, cabinetry, panelling
and, in rare cases, flooring.
Kirei board ismade from the

stalks of sorghumplants. In-
stead of being burned as agri-
culturalwaste, the stalks are
heat-pressed into sheetswith a
non-toxic adhesive and can be
used likewood (kireiusa.com).

Theword kirei is Japanese,
andmeans clean and beautiful.
And it’s the board’s lookmore
than anything else that first at-
tracts attention.
“It’s quite a beautiful prod-

uct,” says Rebecca Best, co-
owner of TheHealthiest
Home, anOttawa-based sup-
plier of environmentally
friendly constructionmateri-
als. “It almost looks like you are
looking at stalks of sorghum.”
It is also non-toxic.
“It has a tactilepresence,”

addsOttawaarchitectChristo-
pherSimmonds,whoused it in
hiskitchen. “Whenpeople see it,
theyaredrawntogoand touch
it.There’s a textural look.”
Despite the look, kirei board is

smooth to the touch.Visual

interest is createdbecauseno
twoboardsarealike:Whenyou
press stalksof sorghumto-
gether, theycreate randompat-
ternsof light anddark.
And although it can be fin-

ished to any colour, it is usually
left as is. “It has quite a specific
look of its own,” says Best. “It
looks like a painting or amap,”
says Simmonds.
In that respect, kirei board is

like bamboo. But kirei is softer,
and not a good choice for floor-
ing except in low-traffic areas.
Itsmain uses are on vertical

surfaces—particularly as pan-
elling—and for furniture.
Simmonds has incorporated

kirei board into panels in his
kitchen cupboards. “Thewhole
cupboard door is a flat slab of
kirei board.”
Best’s companyusedkirei

boardat theofficesof the
CanadaGreenBuildingCouncil.
It costs $10 to $18 a square

foot for panelling. “For bring-
ing a beautiful product into
your home, it’s actually afford-
able,” says Best.

Beauty aside, it’s kirei’s envi-
ronmental credentials that
have got people excited.
Toronto-basedOctopus

Products is a Canadian distrib-
utor of kirei board. OwnerTom
Bernard says the board can
help building projects gain
LEED certification. (The Lead-
ership in Energy and Environ-
mental Design rating system is
a standard for evaluating envi-
ronmental design.)
“Kirei boardwill allowade-

signer to earnpoints in fourdif-
ferent categories,” saysBernard.
Still, the product remains rel-

atively unknown. Youwon’t
find it in hardware stores.
Designers and architects—

once they discover kirei board
—are enthusiastic.
Simmonds discovered it al-

most by accident. “We got sam-
ples in themail and said, ‘Wow!
It’s lovely.’ ”
“It’s got an organic quality to

it,” adds Bernard.
“It’s not only sustainable, it’s a

healthyproduct,” saysBest. “It’s
a fabulousdesign alternative.”

Eco-friendly product offers new textures
for cabinetry, panelling, even furniture

The kirei alternative

CanWestNewsService
Kirei board ismade from
the stalks of sorghum
plants.
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LorraineHjalte, CalgaryHerald
Sarah Franklin, left, gets someadvice from
LaurenMangion, an eco-coach.

Confused about how to go greener at
home?Calgary’s eco-coaches can help

ECO
COACHING

Cougar Ridge, $555,000
27 Cougarstone Court, SW
Walk to Waldorf school! 3 bedroom family home, 2067
sf, with great room & flex/dining room, island kitchen,
maple cabinets, granite counters, south bkyd.

Montreaux, $609,000
Open House Sat 2-4
134 St Moritz Place, SW
Quiet cul-de-sac, walkout basement, 3 bdrms + main floor
den, bonus rm, soaring ceilings, dramatic window wall,
contemporary 2063 sf,

Strathcona, $1,195,000
Open House Sat 2-4
51 Strathridge Gadrens, SW
Backing directly onto the ravine! Most sought after
address, 2471 sf + developed walkout, 3 + 1 bdrms,
panoramic ravine views!

AA643540

Montreaux, $619,000
Open House Sat 2-4
98 St Moritz Terrace, SW
Allergies? Pets? This home is perfect as it has
hardwood floor both up & down! 1920 sf, 3 bdrms, built-
ins, stone features.

Strathcona, $875,000
Open House Sat 2-4
1630 Strathcona Drive, SW
Location, location – backing onto a large park, 2500 sf
+ developed walkout, 3 +1 bedrooms, exceptional built-
ins, wet bar, beautiful bkyd.

CALGARY’SPREMIERCONFERENCE&EXPOSITIONFORARCHITECTURE& INTERIORDESIGN

NOVEMBER 6& 7, 2007
CALGARYSTAMPEDEROUNDUPCENTRE

TUESDAY9:30AM$5:00PM
WEDNESDAY9:15AM$3:00PM
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