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Skiptheplastic,
saveatree

WHAT’SNEW •Canadians
takehomeanestimated55
millionplastic carry-outbagsa
week fromgrocerystoresand
other retail outlets.At IKEA
Canadastoresalone, cus-
tomerscurrentlyuse25mil-
lionplasticbagsannually.
Tohelp reduceplasticbag

useacross thecountry, the
iconicSwedish retailer re-
centlyannouncedaplan to re-
duceplasticbagconsumption
at its storesby50percent
over thenextyear. Thegoal is
tocut itsplasticbagusenum-
ber inhalf—to12.5million—
bytheendof July2008.
StartingonOct. 22, IKEA

Canadawill begincharging
fivecents forplasticbags.Pro-
ceeds fromplasticbagsales
will bedonated to IKEA
Canada’s long-termenviron-
mental partner, TreeCanada,
whichwill use the funds to
plant trees throughout the
country tohelpoffset carbon
dioxideemissions.
Tohelpalter customerbe-

haviourandendorseenviron-
mentally responsiblehabits,
IKEAwill continue tosell its
reusableBlueBags for$1each.

—CalgaryHerald

Callingall
antique lovers

EVENT •TheannualAntiques
atSpruceMeadowsshowand
sale returns to theEquiplexat
SpruceMeadowsthisweek-
end.Theshow, runninguntil
Sunday, features70antiques
andcollectiblesdealers from
acrossCanadashowcasing
everything fromfurnitureand
china toart andnostalgic
memorabilia.
Theshowwill alsohost the

AntiqueAppraisalCliniconSat-
urdayandSundayduringshow
hours, soattendeescanfind
out ifGrandma’soldoriental
vase isactuallyapricelessheir-
loom.AntiquesatSpruce
MeadowstakesplaceAug. 17
from5to9p.m.,Aug. 18 from
10a.m. to5p.m.andAug. 19
from11a.m. to4p.m.Admis-
sioncosts$7 foradultsand is
free forchildren 12andunder.

—CalgaryHerald

Ablogforevery
kindofbash

ONLINE •TheHostesswith
theMostessGuide toFabulous
FindsandMore forContempo-
raryEntertaining
(www.hostessblog.com) is the
blog tovisitwhetheryouare
planninganupscalebash for
hundredsora low-keyget-to-
gether fora fewclose friends.
Nomatter theoccasion, the

blog is full of ideas forparty
planningand includes tipson
howtochooseanappropriate
themeandhowtobuy (or
make)co-ordinatingacces-
soriesandplacesettings.
"Hiphostess"blogger Jen-

niferSbranti (designer, entre-
preneurandentertainingguru,
according toherbio)dedicates
special entries toholidayparty
planning.Theblog is full of
ideas thatmay inspireyou to
planaperfectgathering. Even
if you thinkyouhaveevery-
thing figuredout, it’sworth
takingapeek.

—McClatchyNewspapers
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Homes house stuff, and
lots of it. The clothes,
furnishings, knick-

knacks, toys, books and elec-
tronic gizmos accumulate as
the years roll by.
Much of it—or at least the

packaging it comes in— is
destined for the landfill.
Sure, some of us recycle our

old couches by donating them
to a charity, hand down kids’
clothes and toys to nieces and
nephews, or foist stainedTup-
perware onto neighbours by
hosting a garage sale. But
many of us purge by dragging
over the garbage can.
Isn’t there a betterway?
Make sure the product is

green—or at least something
you really love and can’t live
without— says LeslieGarrett.
“You can’t pick up amaga-

zine that doesn’t tell you how
to de-clutter. But no one ever
says, ‘Stop buying somuch
stuff!’ ” says the London, Ont.-
basedwriter.
It’s hard to eschewconsump-

tionwhen living in amaterial
world, butGarrett explores an
alternative solution inhernew
book,TheVirtuousConsumer
(NewWorldLibrary, $18.50).
Its basic tenet is easy to

grasp: bymaking informed
consumer choices, we can im-
prove our health and that of
the planetwe share.
Garrett, 43, started down the

road to virtuous consumerism
after her first daughterwas
born nine years ago.
“All of a sudden, it just

seemed likemyhousewas fill-
ingupwith stuff, but I really
hadn’t thought too long and
hard aboutwhat itwasmadeof
or how itwasmade,” she says.
“We’ve become very uncon-

scious consumers as con-
sumerismhas grown.”
To stop themadness, Gar-

rett began by questioning the
food her familywas eating,
and she started buying organic
milk andmeat. Her awareness
grew from there into a syndi-
cated column calledTheVir-
tuousConsumer, about so-
cially and environmentally re-
sponsible purchasing.

AROUNDTHE

HOUSE

WENDYWARBURTON
CANWESTNEWSSERVICE

E
very day around
theworld, twomil-
lion people,maybe
more, pick up
DawnWintour’s

carefully crafted handiwork
and stick it in theirmouths.
Itmay be holdingmiso

soup, or perhaps ladenwith
fettucine and pesto.
Wintour is an industrial de-

signer, andherwork—cut-
lery, if youhaven’t already
guessed—feeds someof the
millionsof peopleworldwide
who shopat IKEA.
The 26-year-oldOttawa na-

tive is the first Canadian to
design products for the
Swedish home-furnishings
giant, and her Svit cutlery is
featured in its 2008 cata-
logue, whichwas released a
couple ofweeks ago. Her
Natt cutlery appeared in the
2007 catalogue.
ForWintour,whograduated

fromCarletonUniversity’s in-
dustrial designprogramin
2006,designing for IKEAwas
a logical stepafter fiveyearsof
workingherwayup from
stocking the store’s shelves to
dealingwith returned itemsat
customer services.
“It was great because I got

to see how IKEApackages
their products and how they
transport things, and how
theymake things so they’ll
shipmore effectively and ef-
ficiently,” she says.
In sales, she got her first

look at IKEA’s product range
and came upwith ideas for
newproducts.
“I kept thinking ‘I’ve got to

design IKEAamicrowave
stand to sell’ because every-
bodywants one and they
don’t use them inEurope in
the samewaywedo,” she says.
Her three years in the

store’s busy customer service
departmentwere also in-
structive because, she says,
shewas able to see how
things broke.
Her storemanager, who

had previouslyworked at
IKEA’s headquarters in Swe-
den as part of a team that
oversawproduct develop-
ment, urged her to apply for
one of IKEA’s prized intern-
ships— something noCana-
dian had ever received.
Itmeant taking a year off

fromher studies, but the six
monthsWintour spent in
Almhultwereworth it, she
says.
“Theyhavea lotof re-

sources in termsofengineer-
ing specialists, and there’s the
coredesign team,which Iwas
onasan intern,” she says.
“Then there’s a largegroup

ofproductdevelopers,who
arrange the final colours, the
finalmaterials,where the
manufacturingwill bedone
andhowmanypieceswill be
ordered.Thedesigndepart-
ment just gets to sit thereand
drawandcomeupwith ideas
andbrainstorm.”

Canadianworks
herway up from
IKEA stock room

to designing for the
furniture giant

Think
before
you buy

Author of
TheVirtuous
Consumer

doesn’t preach,
but teaches

MAKING
THECUT

Bruno Schlumberger, CanWestNewsService
DawnWintour’s apartment is furnishedwith
items fromValueVillage and IKEA,where she
bought the Expedit bookshelf behind her.
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Prefab homemanufacturer
thinks outside the box
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LIVINGGREENER

66 Strathridge Grove SW $995,000
Outstanding 2 storey home with walkout in an
extraordinary location backing onto a ravine in
desirable Springhaven! Over 3700 s.f.

159 Aspen Meadows Place SW $1,895,000
Spectacular 5700 s.f. walkout bungalow featuring a
dramatic open plan with soaring ceilings, walkout
with dual staircases flanking a full height stone f/p.

63 Strathridge Gardens SW $1,995,000
Clean lines, sleek décor & urban style fuse w/ a mag-
nificent location, back onto the ravine in this home
with 4 bdrms & almost 5400 total s.f. of living space.

142 Emerald Bay $2,500,000
Exquisite 3700 s.f. bungalow with developed
walkout boasting over 7200 s.f. of luxurious living
space in Emerald Bay: Calgary’s best kept secret!

67 Artist View Point $3,200,000
Awe-inspiring, panoramic views of the mountains &
river valley are yours in this picturesque location.
Boasting over 7100 s.f. + fully developed walkout.

AA632909


