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Cooking at the
speed of light

PRODUCT ¢ Black & Decker
has just introduced the In-
frawave Speed Oven, being
heralded as “groundbreaking”
innovation.

Marketing aside, this new
compact, countertop appli-
ance cooks food in a hurry
and automatically sets time
and temperature. Wired mag-
azine listed the oveninits
Best Gadgets and Gizmos on
the Planet 2007 issue.

The appliance uses infrared
wavelengths to cook food
with light technology rather
than microwave radiation.

$150 at Canadian Tire.
— CanWest News Service

Get moving on
kitchen renos

BOOK ¢ If you are planning to
update your bungalow’s
kitchen, or even create a
“bungalow-style” kitchen in
your non-bungalow home, a
new book will help you with
your renovations.

The New Bungalow Kitchen,
by Peter Labau, is worth read-
ing to glean ideas for your
project, whether that is mak-
ing basic kitchen improve-
ments or creating an addition.

And if breaking down walls
to expand your spaceisin
your plans, the author does
not hesitate to give his opin-
ion on that often asked ques-
tion — do you maintain the
look of the original architec-
ture or be purposefully differ-
ent? His answer is make it
look like it was always there.

Labau, who was president and
co-founder of The Classic
Group, an architecture, interior
design and construction com-
pany in the Boston area, in-
cludes one of his firm’s own
projects among the 17 featured
bungalow kitchens.

Labau’s advice makes a lot of
sense. For instance, solid planks
of wood for cabinetry, in a high-
humidity area like kitchens,
don't hold up as well as ve-
neered surfaces even if the bun-
galow esthetic is all about nat-
ural materials.

He proves you can incorporate
granite countertops, stainless
steel appliances and mi-
crowaves into a classic bunga-
low and still maintain a period
style that's known for its crafts-
manship and richness of detail.

Hardcover, $38. Taunton

Press.
— Kim Pemberton,
CanWest News Service

Tidy toilets in
acleaner way

PRODUCT e The clean gurus
at Clorox have come up with a
new way for homeowners to
scrub toilets that doesn'tin-
volve reusing a grody brush.

The Clorox ToiletWand is a
disposable cleaning system
that promises a sparkling
commode every time, thanks
to one-use brush heads. Sim-
ply snap a new disposable
head on the wand before each
cleaning, swish the swiveling
unit around the bowl, and re-
lease it into the garbage.
The system comes in a white
caddy with storage areas for
the wand and brush heads.

— Calgary Herald
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rab a skewer

and the marsh-

mallows, pull

up a patio chair

and gather
’round the portable gas
firepit. Just make sure to
flick the “off” switch be-
fore you head to bed.

If a smokeless outdoor
fire with faux flames some-
how douses the ambiance,
you can always buy a wood-
burning firepit or chiminea,
or invest in a towering
propane- or natural gas-fu-
elled patio heater instead.

With sizzling summer
nights numbering too few
in Calgary — Cowtown’s
humidity-free air cools off
when the sun sets — there
have never been more ways
to heat up the evening with
alittle help from the local
home improvement or out-
doors store. Consequently,
Calgarians have been flock-
ing to alternate heat sources
like, well, moths to a flame.

“We sell a gazillion
(firepits). In our stores in
Ontario, we don’t sell any.
Here, we can’t keep them

in stock,” says Trevor
Hannan, manager

Charcoal hot again

Charcoal is really making a comeback. That's the mes-
sage from big box retailers and specialty stores as outdoor
cooking season fires up.

“This year I've seen a big resurgence in (the demand for)
charcoal,” says Rob Hatch, spokesperson for Canadian Tire.

The outdoors store keeps running out of lump charcoal as
Calgarians clue in to the tasty benefits derived from cooking
withiit.

Likewise, Trevor Hannan of Barbecues Galore has wit-
nessed increased interest in the store’s charcoal cookers,
such as the Big Green Egg barbecue.

Other cookers gaining in popularity are the Traeger smok-
ers. They burn natural hardwood barbecue pellets to imbue
food with a delicious smoky flavour. Adding to their appeal
is the ability to purchase them in the form of a pink pig or

black longhorn cow.
—Lisa Kadane, Calgary Herald

at Barbecues Galore.

“The same thing happens
with the patio heaters.”

Hannan’s only explana-
tion for the phenomenon:
“The nights are a lot colder
in Calgary.”

Rob Hatch attributes the
craze to the growth in and
popularity of “outdoor
rooms.”

The Canadian Tire
spokesperson says home-
owners have invested in
landscaping, top-of-the-line
grills and nice patio furni-
ture. Since they’re outdoors,

they’d rather warm up by
the light of a fire or flicker
from a heat lamp — still
dressed in their summer
best — than resort to
bundling up in a blanket or
unsightly fleece pullover.
‘What’s more, fires and
heaters add an extra couple
months of life to Calgary’s
notoriously short summer.
“You really want to do
everything you can to ex-
tend the season as much as
possible,” says Hatch.

SEE NIGHT, PAGE G2
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Website helps
you find
someone to do
your chores
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ave domestic chores

turned your life into

drudgery? A new website
has a solution: Outsource them.

The website, domystuff.com,
allows people to auction off
chores and other tasks.

“It solves two problems:
‘don’t have enough free time in
my life, and ‘don’t make
enough money, ” says Darren
Berkovitz, 23, a Californian
who launched domystuff.com
two months ago with three
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partners, all in their 20s.

Tasks are posted on the site
by “employers” and bid on by
“assistants.” Anyone looking
for help can limit bidding to
those who live near their town
or city. There is also a “global”
section for jobs such as web
marketing or computer pro-
gramming. Feedback similar to
that on eBay, where posses-
sions are sold, is posted by the
employer about the job perfor-
mance of the assistant.

Seth Meister, of Kelowna,
posted a job on domystuff.com
to have almost 3,000 family

photos scanned.

“I have wanted to digitalize
my photos for many years now,”
says the 38-year-old father of
two. “Obviously I'm quite wary
about sending these out to a
stranger, but the truth is, if I
don’t send them out to some-
one I'll never do it myself.”

Twelve people applied for
the job, Meister says, and the
average bid was about $750.
Meister can choose any of the
bidders or none.

Domystuff.com has im-
pressed such experts as Ina
Steiner, editor of Auction-

Bytes.com, a trade publication
for online merchants.

“I think they’re on to some-
thing,” Steiner says. “There are
tasks you just don’t want to
deal with. When Ilook at the
listings I see I could get some-
body to weed my garden and
mow my lawn.”

Domystuff.com may be the
first service-based website in
the United States, Steiner says,
but she predicts it won’t be
alone long. She says eBay is
testing a site in Australia.

SEE WEBSITE, PAGE G2

Strathcona $995,000

66 Strathridge Grove, SW Much sought after location,
one of the best streets on the west side, backing
west onto the ravine, sun filled 2500 s.f. 2-storey,
vaulted ceilings, hardwood floors, curved stairway,

arch art niches, 4 upper bedrooms, master with
huge walk-in closet, den, mud-room with built-ins,
newly developed walkout basement with wet bar, 5th
bedroom & roughed-in media room. A must view!

AA633829




