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There’s been a sea change in
cottages, and small is suddenly hip
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STYLE FOR LIVING

Cookingat the
speedof light

PRODUCT • Black&Decker
has just introduced the In-
frawave SpeedOven, being
heralded as “groundbreaking”
innovation.
Marketing aside, this new

compact, countertop appli-
ance cooks food in a hurry
and automatically sets time
and temperature.Wiredmag-
azine listed the oven in its
Best Gadgets andGizmos on
the Planet 2007 issue.
The appliance uses infrared

wavelengths to cook food
with light technology rather
thanmicrowave radiation.
$150 at Canadian Tire.

—CanWestNewsService

Getmovingon
kitchen renos

BOOK • If you are planning to
update your bungalow’s
kitchen, or even create a
“bungalow-style” kitchen in
your non-bungalowhome, a
newbookwill help youwith
your renovations.
TheNewBungalowKitchen,

by Peter Labau, isworth read-
ing to glean ideas for your
project,whether that ismak-
ing basic kitchen improve-
ments or creating an addition.
And if breaking downwalls

to expand your space is in
your plans, the author does
not hesitate to give his opin-
ion on that often asked ques-
tion—doyoumaintain the
look of the original architec-
ture or be purposefully differ-
ent?His answer ismake it
look like itwas always there.
Labau,whowaspresidentand

co-founderofTheClassic
Group,anarchitecture, interior
designandconstructioncom-
panyintheBostonarea, in-
cludesoneofhisfirm’sown
projectsamongthe17featured
bungalowkitchens.
Labau’sadvicemakesa lotof

sense.For instance,solidplanks
ofwoodforcabinetry, inahigh-
humidityarea likekitchens,
don’tholdupaswellasve-
neeredsurfacesevenif thebun-
galowesthetic isallaboutnat-
uralmaterials.
Heprovesyoucanincorporate

granitecountertops,stainless
steelappliancesandmi-
crowaves intoaclassicbunga-
lowandstillmaintainaperiod
stylethat’sknownfor itscrafts-
manshipandrichnessofdetail.
Hardcover, $38. Taunton

Press.
—KimPemberton,

CanWestNewsService

Tidy toilets in
a cleanerway

PRODUCT• The clean gurus
at Clorox have comeupwith a
newway for homeowners to
scrub toilets that doesn’t in-
volve reusing a grody brush.
TheClorox ToiletWand is a

disposable cleaning system
that promises a sparkling
commode every time, thanks
to one-use brush heads. Sim-
ply snap a newdisposable
head on thewandbefore each
cleaning, swish the swiveling
unit around the bowl, and re-
lease it into the garbage.
The systemcomes in awhite
caddywith storage areas for
thewand andbrush heads.

—CalgaryHerald
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G
rab a skewer
and themarsh-
mallows, pull
up a patio chair
and gather

’round the portable gas
firepit. Justmake sure to
flick the “off” switch be-
fore you head to bed.
If a smokeless outdoor

firewith faux flames some-
howdouses the ambiance,
youcanalwaysbuyawood-
burning firepit or chiminea,
or invest in a towering
propane- ornatural gas-fu-
elledpatioheater instead.
With sizzling summer

nights numbering too few
inCalgary—Cowtown’s
humidity-free air cools off
when the sun sets—there
havenever beenmoreways
toheat up the eveningwith
a little help from the local
home improvementor out-
doors store.Consequently,
Calgarianshavebeen flock-
ing to alternateheat sources
like,well,moths to a flame.
“We sell a gazillion

(firepits). In our stores in
Ontario, we don’t sell any.
Here, we can’t keep them

in stock,” saysTrevor
Hannan,manager

at BarbecuesGalore.
“The same thinghappens

with thepatioheaters.”
Hannan’sonlyexplana-

tion for thephenomenon:
“Thenights area lot colder
inCalgary.”
RobHatch attributes the

craze to the growth in and
popularity of “outdoor
rooms.”
TheCanadianTire

spokespersonsayshome-
ownershave invested in
landscaping, top-of-the-line
grills andnicepatio furni-
ture. Since they’reoutdoors,

they’d ratherwarmupby
the lightof a fireor flicker
fromaheat lamp—still
dressed in their summer
best—thanresort to
bundlingup inablanketor
unsightly fleecepullover.
What’smore, fires and

heaters add an extra couple
months of life toCalgary’s
notoriously short summer.
“You reallywant to do

everything you can to ex-
tend the season asmuch as
possible,” saysHatch.

VALERIE FINHOLM
MCCLATCHYNEWSPAPERS

Havedomestic chores
turnedyour life into
drudgery?Anewwebsite

has a solution:Outsource them.
Thewebsite, domystuff.com,

allows people to auction off
chores and other tasks.
“It solves two problems:

‘don’t have enough free time in
my life,’ and ‘don’tmake
enoughmoney,’ ” saysDarren
Berkovitz, 23, a Californian
who launched domystuff.com
twomonths agowith three

partners, all in their 20s.
Tasks are posted on the site

by “employers” and bid on by
“assistants.” Anyone looking
for help can limit bidding to
thosewho live near their town
or city. There is also a “global”
section for jobs such asweb
marketing or computer pro-
gramming. Feedback similar to
that on eBay,where posses-
sions are sold, is posted by the
employer about the job perfor-
mance of the assistant.
SethMeister, of Kelowna,

posted a job on domystuff.com
to have almost 3,000 family

photos scanned.
“I havewanted to digitalize

myphotos formany years now,”
says the 38-year-old father of
two. “Obviously I’mquitewary
about sending these out to a
stranger, but the truth is, if I
don’t send themout to some-
one I’ll never do itmyself.”
Twelve people applied for

the job,Meister says, and the
average bidwas about $750.
Meister can choose any of the
bidders or none.
Domystuff.comhas im-

pressed such experts as Ina
Steiner, editor of Auction-

Bytes.com, a trade publication
for onlinemerchants.
“I think they’re on to some-

thing,” Steiner says. “There are
tasks you just don’t want to
dealwith.When I look at the
listings I see I could get some-
body toweedmy garden and
mowmy lawn.”
Domystuff.commay be the

first service-basedwebsite in
theUnited States, Steiner says,
but she predicts it won’t be
alone long. She says eBay is
testing a site inAustralia.

Charcoalhot again
Charcoal is reallymaking a comeback. That’s themes-

sage frombig box retailers and specialty stores as outdoor
cooking season fires up.
“This year I’ve seen a big resurgence in (the demand for)

charcoal,” says RobHatch, spokesperson for Canadian Tire.
Theoutdoorsstorekeepsrunningoutof lumpcharcoalas

Calgariansclue in tothetastybenefitsderivedfromcooking
with it.
Likewise, TrevorHannan of BarbecuesGalore haswit-

nessed increased interest in the store’s charcoal cookers,
such as the BigGreen Eggbarbecue.
Other cookers gaining in popularity are the Traeger smok-

ers. They burn natural hardwoodbarbecue pellets to imbue
foodwith a delicious smoky flavour. Adding to their appeal
is the ability to purchase them in the formof a pink pig or
black longhorn cow.

—LisaKadane, CalgaryHerald
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Strathcona $995,000
66 Strathridge Grove, SW Much sought after location,
one of the best streets on the west side, backing
west onto the ravine, sun filled 2500 s.f. 2-storey,
vaulted ceilings, hardwood floors, curved stairway,

arch art niches, 4 upper bedrooms, master with
huge walk-in closet, den, mud-room with built-ins,
newly developed walkout basement with wet bar, 5th
bedroom & roughed-in media room. A must view!

AA633829


