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F
ew shopperswould
raise an eyebrow at
a $1,000 sofa. But
could you imagine
furnishing your en-

tire home for less?
WhenCandi Karrar and

her familymoved toCalgary
last December, they brought
scarcelymore than the
clothes on their backs. The
family of seven had a house
tomove into, but little cash
to buy the furniture they
needed to turn their house
into a home.
“All we had for the first

threeweekswere airmat-
tresses,” saidKarrar, from
Hamilton, Ont. “The cost of
coming out herewas over-
whelming.”
But thanks to the online

garage sale site Kijiji Cal-
gary, the family furnished
their four-bedroomhome
and basement for less than
$1,000.
“We really lucked out,”

Karrar said.“I can’t tell you
howeasy itwas andwhat a
difference itmade.”
Kijiji is one of a growing

number of online local
garage sales that allow locals
to donate, exchange, sell and
buy used goods person-to-
person.
Others include classifieds.

canada.com/calgary,
Craigslist, Usedcalgary and
Freecycle. Unlike eBay, the
sites have a local focus and
items are traded for free or
at a fixed price.
Internet experts say local

e-commerce is the next
wave of the Internet, with an
estimated 20 per centmore
Canadian users logging on
eachmonth. InApril, Kijiji
recorded 3.2million unique
visitors to its Canadian sites,
up from 1million a year ago.
AndCalgarians are among

themost enthusiastic users
to embrace the trend.

Al-
though
Craigslist— the
United States’ fifthmost
searched for brand—was
set up simultaneously in
Calgary and Edmonton, the
Calgary site is now twice its
neighbour’s size.
AtUsedeverywhere.ca,

the story is the same.
AsCalgary’s population

booms, it seemsmore shop-
pers are turning to e-com-
merce to avoid over-
crowded shoppingmalls and
understaffed retailers.
Others simply prefer to

shop in their bathrobes,
knowing theywill avoid
parking hassleswhen they
pick up purchases from a

seller’s
suburban

home.

TodayWendyRubner, a
Usedcalgary “power user,”
would not dreamof paying
retail in a storewithout
checking online first.
“I believe in recycling any-

thing,” the northwest resi-
dent said. “I’d rather shop
online if itmeant saving
something from landfill.
“Anything I’ve been look-

ing for I’ve found.”

Rubner spends
up to half an hour on-

line each day and hap-
pily shops for family and
friends.
She estimates her virtual

garage sale savings total in
the thousands.
“It’s a hobby, I guess, but

I’m disciplined,” she said.
“Most stuff is in really good
condition and the photos
help.”
A 1950swooden dresser,

purchased for $100, ranks
amongRubner’s best buys.
Others include awooden

trunk and a $70 over-the-
rangemicrowave thatwas
retailing for $300.
While cheap toasters

and coffee makers abound,
a Danish teak sofa for $40,
a $50 mid-century Silke-
borg coffee table and an
iconic Frem Rojle dining
set are among the quality
items spied online by the
Herald.
But the best deals disap-

pear quickly—oftenwithin
minutes of posting.
Usedcalgary ownerDon

Barthel saidmany users had
become devoted—even ad-
dicted— to online garage
sales. “These sites are a lot
likemyspace. It is user-
posted content frompeople
within your community.
“Themost recent adver-

tisementswere probably
posted in the last fewmin-
utes. In away, it is a formof
entertainment,” he said.
Barthel initially set up

Usedcalgary to reduce the
demand for newmanufac-
tured goods, and, in turn, re-
duce the consumption of
materials and energy and
the production of green-
house gases.
“Whenyoulookat thesite

andseesomethingfor$3or$5,
youknowthere isadifferent
motivationbehindthesale
that isn’teconomic,”hesaid.

Online

fleamarkets

are fast becoming

an efficientway

forAlbertans to

feather their nests,

save money

and help the

environment

TREND

It’sall about
thekitchen . . .

SSUURRVVEEYY•Forhomeshoppers,
thekitchen is themost impor-
tant roomin thehouse, accord-
ing toaHomeDepotsurvey.
The renovationandhomeap-

pliance retailer asked1,500
Canadianwomentheir opinions
onhomerepairs; of thosewitha
preference, themajority said
thekitchenwas themost
closely scrutinized room.
Almost40percentsaid the

kitchenmustbe recently reno-
vated,within the last twoyears,
for themtoseriouslyconsider
purchasing thehome.
“If you’regoing to invest in

renovations, investing inyour
kitchen isasmartmove,” the
retail giantconcluded.
“That said, if youdon’thave

thebudget to redoyourentire
kitchen thereareplentyofop-
tions forupgrades thatwill get
noticed, fromreplacingappli-
ancesandcounters tosimply
refacing thecabinetandchang-
ing thehardware.”
Resultsof thesurveyalso

suggestmostwomenthink the
over-all conditionofahome’s
exterior and interior at first
glance ismore important to
themthansellingpriceor the
sizeof the lotor residence itself.

—CanWestNewsService

Everydayuses
forordinary

things
BBOOOOKK•Amongthe2,317ways
tosavemoneyand time
promisedby thisnewReader’s
Digestbook (400pages,
$14.95) thereare these recipes
forall-purposecleaners:
“For fast cleanupsaround the

kitchen, keep tworecycled
spraybottles filledwith these
vinegar-basedsolutions:
Forglass, stainlesssteel and

plastic laminatesurfaces, fill a
spraybottlewith twopartswa-
ter, onepartdistilledwhitevine-
garandacoupleofdropsof
dishwashing liquid.
Forcleaningwalls andother

paintedsurfaces,mixup1⁄2
cupwhitevinegar, 1 cupammo-
niaand 1⁄4cupbakingsoda in 1
gallon (3.7 litres)waterand
poursome intoaspraybottle.
Spritz it onspotsandstains
wheneverneededandwipeoff
withaclean towel.”

—McClatchyNewspapers

Foraquick
colourupdate,

trythis:
TIP• Addanorganic look to the
masterbedroomwithgrass
clothwallpaper.
■Modernizeyour living room
withzebra-stripedpillows.
■Lightenupa roomthathas in-
tensecolorwithwhiteacces-
sories.
Herearesomeresources that
knowcolour:
PantoneColor Institute
www.pantone.com
TheTrendCurve:
www.trendcurve.com.

—McClatchyNewspapers

SEECHARITY,PAGEG2

Mikael Kjellström, CalgaryHerald
ElizabethCastle hosted a
garage sale to raisemoney
for the Juvenile Diabetes
Research Foundation.

Grant Black, CalgaryHerald
Paula Beauchampbought this cabinet onKijiji for
$200and re-stained it. SEECHARITY,PAGEG2
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Outdoor living furniture gets
better looking every year

SeePageG3

ARTFUL SHOPPER

Photo
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KathrynMolcak,
CalgaryHerald

AROUNDTHE

HOUSE

Charity
by the
yard
(sale)
Anovelway

to raisemoney
for your
favourite
good cause

LISAKADANE
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Mike Fournier came to
the garage sale looking
for an iron.He left, $5

lighter, with a framed picture
and a foldingwooden chair.
Instead of spending that five-

spot on aDVD rental or a
grande chai tea latte, Elizabeth
Castle, who organized the sale,
will be donating it to the Juve-
nileDiabetes Research Founda-
tion (JDRF), a fact thatmakes a
difference to Fournier.
“I’d rathershopat this (garage

sale) thanbuddy’swho’s trying to
makeabuck,”hesaidonasunny
Saturdaymorning inSunnyside.
Itmust havemattered to the

other garage sale patrons as
well. All told, Castle raised $700
for the JDRF (to bematchedby
another $700 fromher em-
ployer) by selling books, CDs,
art, old computers, golf clubs,
garden tools and furniture.
Calgarians have long been

volunteering their timeor do-
natingmoney to charities, run-
ning orwalking for them, and
speaking out for causes that af-
fect thempersonally.Now,
they’re organizing garage sales
anddonating the proceeds, not
only doing good for themselves
by paring downand recycling
their possessions, but doing
good for others by funneling the
moneywhere it’s neededmost.
One of Castle’s best friends

was diagnosedwithType 1 dia-
betes in 1996, so she became an
avid fundraiser for the disease.
“It’s a cause really close tomy

heart,” she says.
This year Castle decided to

host a garage sale for the JDRF
after another friend suggested
it as an alternativeway to raise
money.

455 Rodeo Ridge $1,225,000

Backing onto a beautiful treed ravine with views overlooking the golf course,
the river, COP and the downtown skyline! Like new 2-stry, with dev’d walkout,
offering a total of over 3500 s.f. w/ 4 bdrms + den on a 1⁄4 acre lot, mahogany
& slate floors, granite counters, high-end appliances, 3 stone fireplaces, custom
built-ins, curved stairway, granite topped wet bar, 20 x 30-ft deck, triple garage.
A tranquil setting, steps to the golf course & just a 30 min drive from downtown.

AA619362


