
SECTIONG

LIFEATHOME
D E C O R • D O M E S T I C A R T S • R E N O V A T I O N S • R E N T A L S • R E S A L E

EDITOR: LISAMONFORTON 235-7428 FAX: 235-7379 WWW.CALGARYHERALD.COM SATURDAY,MAY 12, 2007

Begentlewith
yourHEwasher
SURVEY •Whoknewhigh-effi-
ciency (HE)washingmachines
requireaspecially formulated
detergent to runproperly?The
soapgurusatSunlight, that’s
who.Thedetergentcompany
recentlyconductedacon-
sumersurveyand found that
although24percentofCana-
dianhouseholdshaveHE
washingmachines, 76percent
of consumersaren’t aware that
HEdetergentevenexists.
Thebigdeal, saysSunlight, is

thatusing regulardetergent in
anHEmachinecanwreak
havoc in the formofsoapy
clothesor—worstcase—
washermaintenancecalls.
High-efficiencymachinesare

designed touse lesswater, so
they functionbestwhena low-
sudsing,HEdetergent isused.
Byswitching toanHEmachine,
whichalso requires lessenergy
tooperate, a familyof fourcan
saveup to$123annuallyon
waterandenergycosts.

—CalgaryHerald

Curtaincall
TTIIPP • If your roomis feelinga
little staid, lighten themoodby
hangingcurtains in twodiffer-
entcoloursat thesamewin-
dow.This idea in theApril issue
ofDomino ispartof anarticle
thatalsonotes that rich jewel
tonesseenon fashion runways
aremigrating to thehome.
The issuealsoshowsabig

built-inbookshelf thathas
been turned intoacanvasof
sorts. Insteadofbeing
arrangedalphabetically, the
bookshavebeenstackedand
sortedbysizeandcolour.All
thebookswith redcoversare
linedup together, asare the
yellowbooks, thebluebooks
andsoon.

—McClatchyNewspapers

Petsarepeople,
too

PETS • Canadians love their
pets,with 53 per cent of
households owning at least
one animal, usually a cat or
dog (4.5million felines call
Canada homevs. 3.5million
dogs).
So infatuated areNorth

Americanswith their furry
friends, it’s estimatedwe’ll
spend $45billion on them this
year. Nowonder furniture gi-
ant IKEA launched its Pets
andPeople Collection, coming
to stores inAugust 2007.
“People are really starting to

treat their pets like their chil-
dren,” says IKEA’SMadeleine
Lowenborg-Frick.
The retailer is expanding its

line to include stylish furni-
ture that promises pets “in-
stant access to the samekind
of comfort and design as peo-
ple have had for decades.”
Look for chic stainless steel

food bowls, pet bedswith
washable cushions in classic
and fun colours and patterns,
andwashable chew toys that
look like your favourite pair of
JimmyChoo
shoes. Other
items include
leashwall
hooks,
blankets,
and cat or
dog tents.

—Calgary
Herald
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S
arahSusanka is antibig
when it comes tode-
signing the ideal home
and thebalanced life.
Yet this petite archi-

tect-turned-writer-philosopher
hasbeenon thebig circuit re-
cently, appearingonABC’s
GoodMorningAmerica and
thenon toSanAntonio,Texas,
to launchher
newest book,
TheNotSoBig
Life,Making
RoomForWhat
ReallyMatters
at thenational
gatheringof the
American Insti-
tute ofArchi-
tects.
Within four

days, this gentle
general, leading
the fight against
the blight of
suburbanMc-
Mansions, was
talking tomil-
lions of ordinary Americans
and Canadians on network
television and then from a
podium to top architects and
developers who craft the
homes and new streets from
Florida to California and north
of the 49th parallel.
Hermessage:Ditch theover-

committedMcLife, focuson
what you love, and live themo-
ment to themax.
The authorofTheNotSoBig

Home (Taunton, 1998)has al-
ready revolutionized theway

many think about their homes,
prompting some to call her a
cultural visionary. Insteadof
buildingbig, her followers are
cuttingdesignsbyone-third and
crafting the remaining space
with light andair, niches for
storage and “away rooms” to
meditate or find time tobe
alone.
Nineyears ago, Susanka’sNot

SoBigHomeopened thedesign
dictionary toordi-
nary folks by tak-
ing themystery
out of “architec-
tural talk.”
A series of

books followed,
includingHome
byDesign
(Taunton, 2004)
andOutside the
NotSoBigHouse
(Taunton, 2006),
plus anexhaustive
website featuring
sources for
thoughtful plans
(which she sells),
product sources
andcontact

points for like-mindedarchi-
tects.Nowshe is applyingmany
of the samearchitectural tech-
niques to redesigning and sim-
plifyingour lives.
“Early on, I thought Imight be

cheatingbyborrowing concepts
fromTheNotSoBigHome,” Su-
sanka says in an interview from
herhome inRaleigh,NorthCar-
olina.
“But, peopleunderstand the

concepts and itworks.”

LISAKADANE
CALGARYHERALD

All I reallywant for
Mother’sDay is apackof
DiaperBaggies formy

toddler’sdirtynappies, so I
won’t stinkupChinookwhen

shemakesapoopyat the
mall.

No,wait.
What I really, really

must have onmy spe-
cial day is an electric
fondue pot that Iwill

never ever use, but thatmy tod-
dlerwill probably tote to uni-
versity in 16 yearswhen fondue
stages its next comeback.
Clearly, the folks behind

theseMother’s Day gift ideas
that crowd store displays, clut-
ter up ads and flyers, and cram
themselves intomyriad press
releases, haven’t a cluewhat
Momwants. It’s definitely not a
new electric knife, a splash-
apron for bath-time, an easy-
meals-that-kids-will-love cook-
book or some revolutionary
kind of ironing board. Last time
I looked, it was 2007, not 1957.
Theproblemwith“gifts” like

these is theyremindMomshe
gavebirthandnow—unlessher
husband isastay-at-homedad—

spendsa lotofwhatusedtobe
her free timechangingdiapers,
cookingpasta, cuttingpancakes
intocuteshapesandtrying toget
tomatosauceandblueberry
stainsoutofclothes.So, anypre-
sent thatdoesn’tgiveherabreak
fromdomesticity isn’t reallya
gift. It’smore likea friendlyre-
minder: “Hey!Whenyou’redone
unwrapping thisnewcoffee
maker, canyougrindupsome
beansandbrewanotherpot?”
Dads are likely reading this

and fuming, “But it’s the
thought that counts! Andwe
need a newelectric knife!” (The
above-mentioned gifts, how-
ever, are as bad as gettingDad a
new tie for Father’sDay,which
sends the hiddenmessage:

“Pleasework harder andmake
moremoney sowe can afford a
stainless steel refrigerator.”)
Granted, such prezzies aren’t

as insulting as the gymmem-
bership a friend’s boyfriend got
her for her birthday. Read:
“Happy birthday, sweetie! Now
that you’ve gained another
year, I thought you could
stand to lose a fewpounds.”
They’re also a step up from

the gift a guymight give his gal
that’s really for him, likewhen
Homer Simpson boughtMarge
a bowling ball for her birthday.
Ifyouwanttogiveahome-re-

latedgiftshe’ll thankyoufor(and
meanit), readonforsomeideas.
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Say thank-youwith style
and sincerity
SeePageG3
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INSPIRATION

Architect-philosopher Sarah Susanka’s
mantra is simplify, and ask yourself
what’s important andwhat’s not

enough
is enough

Courtesy, Strawbridge Photography
Sarah Susanka, designer-philosopher, has emerged as a leader of amovement that is
redefining our ideas ofwhat a home should be.

MOTHER’SDAY IDEAS

Get a clue towhatmoms reallywant
Honestly, aprons
and electric knives

don’t cut it

SEE ENOUGH,PAGEG2

SEE MOMS,PAGEG2
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27 Springbluff Boulevard, SW $675,000

This beautifully appointed 2-storey, with developed basement offers a total of 4
bedrooms & almost 3000 s.f. of development showcasing hardwood & slate floors,
furniture-quality built-ins, large windows, partial mountain views & exceptional
basement development with an outstanding Mahogany wine cellar and impressive
wet bar – an entertainer’s delight!

AA619361


