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Yourveryown
veggiepatch
inthecity

CCOONNTTEESSTT •Garden-fresh fruits
andveggies tastebestandarea
summer treat, but somepro-
duce lovers live incondosor
don’thaveaccess toagarden
plot. To the rescue ismayon-
naisemakerHellmann’s.
Hellmann’sUrbanGardens

initiative,
partof its
Eat forReal
campaign,
will give
some lucky
city
dwellers
theoppor-
tunity to
growtheir
own let-
tuceor

strawberriesaspartof a
healthy lifestyle. Interestedgar-
denerscanapplyonlineatHell-
manns.ca forachance towin
access toagardenplotatEau
ClaireMarket inCalgary, oneof
five Canadiancities involved in
thecampaign.
Plotsmaybeapplied foruntil

May9,whenHellmann’swill re-
viewapplicationsandselect
winners.Urbangreen-thumbers
will thenbeable tonurture their
plots from lateMayuntil early
September.

—CalgaryHerald

Designseminars
mark75th
anniversary

EEVVEENNTT •Furnitureanddesign
storeEthanAllencelebrates75
yearsasastyleauthority today
at its32MayfairPlace location
off ElbowDriveS.W.
Tomark theoccasion, the

store isholding free, shortde-
signseminarsat 11 a.m., 1 p.m.
and3p.m.Theseminarswill
cover sevennew lifestyle/inte-
rior-style looks, frommetro to
villa to loft, tohelpcustomers
figureout thedesignstyle that
best suits their tastes.
GuestscanalsoperuseEthan

Allen’snewHollywood-inspired
ModernGlamourcollection, or
meetwithadesignconsultant
tobouncearounddecorating
ideasordiscussdesignchal-
lenges.
Formoredetails, contact

DougCookat651-7274.
—CalgaryHerald

Oldwindows
becomeart

TTIIPPSS •Youshouldnever throw
awayoldwindows.And, if you
see themat thecurb in frontof
yourneighbour’shouse, you
should retrieve them,because
there’salwayssomething tobe
donewith them.
Forproof, checkout theApril

issueofBetterHomesandGar-
dens.Ahomeownerpainteda
windowframeredandsus-
pended it aboveashortwall
that runsaround thepatio. The
six-panedwindowhasnoglass;
instead,heart-shapedpiecesof
stainedglasshang inplaceof
eachpane.The repurposedwin-
dowhelps lendasenseofen-
closure to thepatio, servingasa
wall to theoutdoor “room.” It is
alsoauniquepieceofgarden
art.

—McClatchyNewspapers
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W
here’s that
carpet
from?Who
made it?
Did he get a

fair wage? These are ques-
tions consumers are starting
to askwhen shopping for
home furnishings and ac-
cessories.
Call it feathering the nest

with a conscience.More
Canadianswant to know
their dollars are doing good

instead of, say, perpetuating
child labour in developing
countries.
“People are caringmore

andmore,” says Beverly
Hiebert, national salesman-
ager for TenThousandVil-
lages stores in Canada.
“There’s a growing aware-

ness amongCanadians, I
think, in caring about how
they spend theirmoney.”
Proof of that is the fact

TenThousandVillages, a
certified fair trade organiza-
tion that deals primarily in
home accessories, has dou-

bled its sales in the last five
years. Consumers are realiz-
ing they can buy fair trade
handicrafts, textiles and
tablewares, not just the
foodstuffsmore commonly
associatedwith themove-
ment, such as coffee and
sugar.
But, as with any label, it’s

hard to understand exactly
what fair trademeans, or
whether it’s being applied
appropriately (think of the
term organic as it applies to
food).
TransFair Canada, a non-

profit organization dedi-
cated to promoting fair
trade, defines fair trade
products as those pur-
chased for a fair

price, and produced and
brought tomarket under
high-quality environmental
and training standards.
Since such standards vary
by country, local non-gov-
ernmental organizations
usually act as negotiators
between buyers and sellers.
TenThousandVillages is

the face of fair trade home
accessories in Calgary. It’s
an American chain that sells
photo frames from Indone-
sia, baskets fromUganda
and hand-blocked kalamkari
pillows from India, among
other items.
The companyworkswith

non-profit organizations in
countries fromPeru to Pak-
istan to find adult artisans
(who are often underem-
ployed or unemployed), buy
their wares and fairly com-
pensate them for thework.
A fair wage is a livingwage
appropriate for the country
in question, saysMartha
Wieler, whomanages the
company’s Crowchild Trail
location.
Artisans are paid half the

money up front, so they
have funds to get started.
The remainder is paid when
the product is ready for
shipping— not exactly a
best business practice, says
Hiebert, as themoney is
spoken for, but the items
might not be visible on
store shelves for up to a
year.

AROUNDTHE

HOUSE
SHOPPING

Consumers are askingwhere
their home furnishings are
made and bywhom,
as they becomemore
aware of the global
economy

Feathering the nest
W I T H A C O N S C I E N C E

Clean
and toss
products
dominate
shelves

Photos courtesy, IKEA
These pillowcovers aremade
as part of a programbetween
UNICEF and IKEAwhere
craftspeople are paid fairwages
for theirwork. SEEDISPOSABLE,PAGEG2SEENEST,PAGEG2
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OK, I admit it. Iwas seduced
by theSwiffer lady, thatwoman
from the commercialswho
dancesherwayaround the
housedusting and sweeping and
revelling in theprospect of a
cleanhome.
Shemade it look so fun.
Shemade it look so easy.
It hardly tookher any time to

achievewhite glove-worthy re-
sults.Not surprisingly, I haven’t
been alone inmySwiffer envy.
Sincehitting store shelves in

1999, theProctor&Gamble
product has gained a 75per cent
shareof thequick-cleanmarket,
which ismadeupprimarily of
consumerwipes that doevery-
thing fromdust to sweep tomop
to scrubbeforebeing thrown
away.That household cleaning
categorywasworthmore than
$1 billionUS in 2006, according
to theNonwovens Industry
website,whichprovides infor-
mationonengineered fabrics
fromdryer sheets topersonal
wipes.
It’s nowpossible to vacuum

without a vacuumand flick
away the debris, clean glass
with pre-treatedWindex
wipes, scrub the tubwithMr.
Clean use-once pads, and
cleanse the commodewith a
flushable Scrubbing Bubbles
brush.
“Simply flush the germymess

away!” proclaims apageon the
S.C. Johnsonwebsite.
That, really, is theover-riding

message.
Disposable cleaningproducts

aremarketed as convenient no-
mess solutions for busy families.
And they are. But they also gen-
erate a lot ofwaste andare ex-
pensive (onceyoubuy theSwif-
fer broom/mop, you’re sup-
posed tokeep shellingout for
sweepingormopping cloths re-
fills).
Combinedwith theother

householddisposables that have
beenaround fordecades—
thinkpaper towels, diapers,
plasticwrapandZiplocBaggies,
tonamea few—ourgarbage
cans arebeginning to look a lot
like temporary landfills.
Even though results froma

DecimaResearchpoll con-
ducted in late 2006placed the
environment as a toppublic is-
sue (aheadof evenhealth care),
themajority ofCanadians,
seemingly, still thinknothingof
using and tossing insteadof us-
ing and re-using.
Itmakes a conscientious con-

sumerwonder:whateverhap-
pened to theoriginal staples of
theutility closet?

earthday

Greener
options slowly
hittingmarket
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If it’s broke, fix it
SeePageG4

DON’T THROW
THATOUT

Downtown $439,000 Downtown $625,000 Wentworth $675,000Strathcona $650,000

138 Strathridge Place, SW
Ideal for a large family, 2319 sf home with
4 bedrooms upstairs, main floor den,
developed basement with 5th bedroom,
island kitchen w/ oak cabinets, traditional
plan w/ living/dining & main floor family
room, quiet cul-de-sac location.

Patterson $895,000

10 Patterson Green, SW
Renovated 2400 s.f. home with walkout
basement, views, cul-de-sac, backing a
greenbelt, gourmet kitchen with 36” Wolf
gas range, media room with drop down
movie screen, 3 bdrms + den, walkout de-
veloped as nanny suite w/ separate entry.

88 Wentworth Crescent, SW
Wentworth in the estates, quiet crescent,
sunny west backyard, walking distance
to new Co-op shopping mall, 2145 s.f.
2-storey with hardwood floors, maple
kitchen with stainless steel appliances,
3 bdrms, main floor den, bonus room.

Strathcona $895,000

1482 Strathcona Drive, SW
Beautiful walkout bungalow backing onto
the ravine in Spring Haven! 1672 s.f. + fully
developed walkout, 4 bedrooms + main
floor den, soaring 12-foot stepped ceilings
w/ large skylights, big windows w/ peaceful
views overlooking the treed ravine.

#1814, 1111 - 6 Avenue, SW
Tarjan Pointe, new, sub-penthouse, sleek
& contemporary, 1363 s.f. on 2-floors,
incredible views over the river, soaring
20-foot ceilings & high windows, 2
balconies, 2 indoor parking stalls, 2 bdrms
& 2 baths, condo fee includes electricity.

Signature Parke $810,000

115 Signature Terrace, SW
Large 5 bedroom home, lovely location
backing a greenbelt, 2700 s.f. + basement
development, huge pie lot w/ sunny SW
exposure, beautiful master suite w/ lofted
dressing room, basement developed to
include 6th bedroom w/ ensuite!

#2, 1339 - 14th Avenue, SW
Wilshire Estates, Walk to work & trendy
17th Ave, 2 bdrm + home office townhouse,
single garage, 1382 s.f., hardwood floors,
fireplace, French doors looking south over
courtyard, vaulted master suite, jet tub
ensuite. Condo fee $180/month.

Wildwood $799,000

100 Wedgewood Drive, SW
Rebuilt from the basement up! 1500 s.f.
bungalow, wonderful location, north of
Spruce Drive, absolutely like new, oak
kitchen with granite counters, hardwood
floors, stainless steel appliances, 3 + 2
bdrms, energy efficient home, big lot!
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